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On behalf of our team, we would like to personally thank you for taking a bold initiative to 
explore replacing single-use plastic straws in your establishment. Your leadership on this issue is 
what is needed to encourage others in your industry to also make a positive and lasting impact 
on our marine ecosystems.  

In the United States alone we use 500 million plastic straws everyday. These single-use plastics — 
which are built to last, some for thousands of years — contribute to the approximately 8 million 
tons of ocean bound plastic pollution that reach our ocean annually.  

Plastic pollution is choking our waterways and our marine life. Once plastics make it to the ocean 
they degrade into microplastics that attract organic pollutants like flame retardants and industrial 
strength chemicals. These tiny toxic plastic pieces are highly attractive to fish as they mimic in 
both shape and movement the food they naturally eat.  

That means the plastic straw we drink from today could become the “food” that feeds the 
seafood we eat a year from now. 

What impact can a single establishment such as yours make? We know from experience your 
direct impact can be significant - perhaps as much as a participating #StrawlessOcean restaurant 
that found they use more than 1.5 million plastic straws every year.  

To help guide you in your decision-making process, we’ve developed this on-boarding kit - a 
veritable #StrawlessOcean “in a box”.  In here you’ll find the following helpful materials: 

• Background on single-use plastic straw pollution. 
• Two case studies highlighting establishments that have already committed to a 

#StrawlessOcean.  
• The five simple steps needed to be a part of #StrawlessOcean 
• Important table outlining plastic straw alternatives from vendors with whom we’ve 

negotiated preferential purchasing prices on your behalf. 
• Sample communication tools that can be customized to share your commitment to a 

healthy ocean. 

We realize that by making the commitment to a #StrawlessOcean you are changing your buying 
practices and also how you engage your customers and staff. This is no small undertaking. We 
applaud your efforts and our team at the Lonely Whale Foundation is here to support you.  

We firmly believe that together we can change the course of our future and ensure a healthy 
ocean for future generations, simply by starting with the plastic straw. 

Yours in ocean health, 
Adrian Grenier & Lucy Sumner, Co-Founders

WELCOMETHANK YOU FROM OUR FOUNDERS



In the US alone we use 500 million plastic straws each day. Per 
year we use over one BILLION plastic straws. 

That’s a lot of plastic straws and a lot of very unhappy sea 
turtles, fish, seabirds, seals, sea lions and even whales and 
dolphins.  

Plastic is the primary type of debris found in marine and coastal environments, and plastics are the most 
common form of debris ingested by wildlife By choosing a #StrawlessOcean you are taking a critical first 
step that will have immediate and direct impact on the health of our ocean and marine animals.  

—   GLOBAL ANALYSIS OF ANTHROPOGENIC DEBRIS INGESTION BY SEA TURTLES 

Together, with your commitment and leadership in 2017 we 
will permanently remove 500 million plastic straws from our 
waste stream. We realize that is only one day out of our annual 
US consumption, but it is a critical first step towards ensuring a 
healthy marine environment and marine animals who can live a 
life fulfilled.

Not only are plastic straws bad for our 
ocean, but they are also harmful to 
humans. Bisphenol A (BPA), commonly 
found in plastic straws, is a chemical 
b u i l d i n g b l o c k u s e d t o m a k e 
polycarbonate plastic and epoxy resins. 
Studies have linked BPA to hormone 
disruption, increased breast and 
prostate cancer cell growth, and early 
onset puberty, and obesity. 

GET THE FACTSWHY PLASTIC STRAWS MATTER
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BUILT IN PARTNERSHIP WITH

Located in Williamsburg, Brooklyn, FREEHOLD recently made the switch 
to paper straws. Open from 7AM to 4AM, FREEHOLD operates at a similar 
food and beverage volume to that of Soho House Meatpacking. 

PRE - SWITCH FACTS  
• Annual consumption of 1.5M plastic straws  
• Annual Cost Basis: $12,000 100% of waste is garbage  
• Annual landfill impact approx. 242 tons.  Straws that don’t make it to landfill can 

contribute to 8M tons of annual ocean bound plastic pollution globally 

POST-SWITCH TAKEAWAYS  
• Annual (projected) consumption of 650,000 paper straws  
• Future savings of approximately $14,000 annually  
• 0 Plastic straw impact 25% of waste is garbage  
• Annual landfill impact reduced 80%

FREEHOLDCASE STUDY: FREEHOLD

Watch how FREEHOLD made the switch from plastic to paper and hear  
how their customers reacted, on lonelywhale.org/strawless-ocean.   
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For New York Fashion Week 2016, Refinery29 held a weekend-long experiential 
event targeted at millennial consumers: 29Rooms. Selected by Refinery29’s 
executive team, the Lonely Whale Foundation owned one of the 29 themed rooms. 
With over ten thousand attendees, Lonely Whale Foundation was uniquely 
positioned to engage and activate a new cohort of millennial ocean advocates. Our 
message was simple: help create a #StrawlessOcean.  

To kick off the experience, the Lonely Whale Foundation worked directly with 
Refinery29’s leadership team, including Creative Director Piera Gelardi, to ensure 
the VIP opening reception was plastic straw free. The reception was attended by 
key players in New York media, A-list celebrities, models, and business leaders.  

Throughout the weekend, the Lonely Whale Foundation championed the power of 
individual voices and raised awareness for the 500 Million plastic straws used every 
day to the 10.5k+ millennial consumers who attended the event. In partnership with 
Facebook, we also amplified individual’s photos through an Instawall projected on a 
sister wall in New York City. 

THE EVENT IN NUMBERS 
• 1 billion+ press impressions 
• 180 million+ impressions on Instagram 
• 1.9 million views of the custom Snapchat filter 
• 730K+ interactions (likes + comments) on Instagram posts with #29Rooms 
• 10.5K attendees throughout the weekend 
• 5 hours average public wait time

IN PARTNERSHIP WITH

29ROOMSCASE STUDY: REFINERY29

04



FIVE STEPS
STEP 1: ASSESS YOUR OPPORTUNITY 

Take inventory and find out how many plastic straws you use in your 
establishment every year. You may be surprised at how large the number is 
and what you’ve been spending on an item that is mostly used for 
convenience. Chances are you spend about a penny per straw and your 
annual consumption is influenced by seasons. Sometimes you’ll likely 
purchase every week and other times you may only purchase straws once 
every three months. This is important to document so you can make the 
switch with as little disruption in your service as possible.  

Also consider your customers. While the vast majority use straws because 
they are given to them, most don’t actually need one. Still, you may have 
some that have a physical situation that necessitates a straw so please 
consider them in your assessment. And, then you have customers who are 
going to be thrilled you are taking an ocean health leadership role and 
others that will be confused and saddened by the loss of their plastic straw. 
Let’s talk about each of these customer groups and we’ll help tailor in 
restaurant promotional materials and messaging to ensure your customers’ 
affinity for what you offer only continues to grow. 

TEMPLATE: Straw Inventory and Planning Worksheet 

STEP 2: COMMIT TO AN ALTERNATIVE 

Not sure what to replace your current straw supply with? Great news - we did 
a lot of the heavy lifting for you. This table highlights in summary form five 
vendors that we’ve selected on your behalf that have suitable plastic straw 
alternatives. With each we negotiated a significant discount rate and for 
each we have additional data as well as sample straws for you to consider. 
Have questions? Just let us know and we’ll find the answers! 

TEMPLATE: Table of Alternatives

YOUR ACTION PLAN
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FIVE STEPS
STEP 3: REPURPOSE YOUR UNUSED PLASTIC STRAWS 

We are dedicated to ensuring each plastic straw that you already have, that 
you don’t want to use anymore, gets new life as a product that won’t break 
down in the ocean. And, when that product is sold, a percentage of the sales 
will help fund marine science based education for our youngest children 
helping to inspiring a lifelong love for and stewardship of a healthy ocean. 
So, once you receive your new non-plastic straws send us your surplus and 
we’ll make sure they are put to a very good use and good cause. 

STEP 4: EDUCATE YOUR STAFF, VENDORS AND CUSTOMERS 

Let’s face it - change is hard for most people to accept, regardless of the 
rationale. Let’s work together to determine the right messaging to your 
waitstaff, your bartenders, your buyers, your customers and your friends so 
that they know why you’ve committed to this change. We feel this is a great 
opportunity to differentiate yourself with your customers and that your 
messaging has to reflect your culture, values and brand. We have sample 
communications for your to review and can work with you to build your story 
in house and across your digital platforms.  

TEMPLATE: Sample Press Release; Sample Memo 

STEP 5: CELEBRATE AND HAVE FUN! 

Now that you’ve committed, repurposed and educated let’s really celebrate. 
Our team is dedicated to making sure others know about your ocean health 
leadership and that we help drive customers to your restaurant. First, we’ll 
make sure leading ocean health influencers, NGOs and media takes notice. 
Across our digital platforms and with our online and social media partners 
we’ll amplify your participation and help you engage our community of 
ocean health enthusiasts who also enjoy great food and cocktails. 

Second, we’ll engage you in #StrawlessSeptember, a new celebration of a 
plastic straw free ocean. Details will be forthcoming about this media-laden 
event that allows you to tell your #StrawlessOcean story and engage your 
customers in ensuring a healthy ocean for many future generations. 

YOUR ACTION PLAN
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BUILT IN PARTNERSHIP WITH

TEMPLATE
This simple template can help you document your current 
consumption and costs as well as projected future consumption and 
costs. We’ve already built in the preferred purchasing agreements 
with five key vendors so you can analyze actual costs you’ll incur by 
making the transition to a #StrawlessOcean. 

STEP 1: ANALYZING YOUR OPPORTUNITY
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TEMPLATE
Not sure what to replace your current straw supply with? Great news - 
we did a lot of the heavy lifting for you. Below are five vendors we’ve 
selected on your behalf that have suitable plastic straw alternatives.  

We negotiated a significant discount rate for each. 

Have questions? Reach out on the URL below or let us know and we’ll 
point you in the right direction!

STEP 2: CONSIDER YOUR OPTIONS
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LEARN MORE ON STRAWLESSOCEAN.ORG/ALTERNATIVES

http://strawlessocean.org/alternatives


### 

FREEHOLD, a leading hospitality brand in Williamsburg Brooklyn, is going single-use plastic 
straw free as part of an International campaign, #StrawlessOcean. The campaign is 
spearheaded by the Lonely Whale Foundation in partnership with leading plastic-free 
organizations including Plastic Pollution Coalition, 5Gyres, Oceanic Global and Surfrider and is 
designed to permanently remove 500 million plastic straws from the waste stream in 2017.  

Freehold's annual volume of over 1.5 million plastic straws has been converted to 100% paper 
straws. According to co-founder, Brad Gallagher, the transition from single-use plastic was an 
easy and an inspiring process. “Learning how many straws we use and also becoming aware 
of our impact as restaurateurs made making the change an easy choice. It’s a small thing for 
us, our waitstaff, and our customers to do in order to leave our environment much better off.” 

In the United States alone we use 500 million plastic straws everyday. These single use plastics 
— which are built to last, some for thousands of years — contribute to the approximately 8 
million tons of ocean bound plastic pollution that reach our ocean annually.  

“By removing 500 million plastic straws in 2017 through #StrawlessOcean, we are essentially 
taking away one day of our total US consumption,” said Lonely Whale Executive Director Dune 
Ives. “We realize this is a small step towards solving for a larger problem, but it is a step 
forward and one that we are proud to help establishments like FREEHOLD lead.” 

To participate in #StrawlessOcean, restaurants, bars and other establishments commit to 
replacing their single-use plastic straws with an ocean-friendly alternative such as recycled 
paper, bamboo, stainless steel or glass. Ensuring an alternative is available for customers who 
are dependent on straws to drink their beverage is a key element of this program.  

“#StrawlessOcean showed us the positive difference something as small as a drink without a 
plastic straw can make.” Brice Jones, FREEHOLD co-founder continued, “Once we understood 
that difference, asking our customers to make the change with us was easy.” 

Additionally, restaurants provide their remaining inventory of plastic straws to a manufacturer 
who will convert the straws into a new product.  

According to Adrian Grenier, Lonely Whale Foundation co-founder, “The best way to ensure 
lasting positive impact on our oceanic environment is to support market leaders like 
FREEHOLD in permanently removing harmful plastic straws from their supply and educating 
their customers about their personal accountability to ensure a healthy marine environment 
for generations to come. Together, we can make a #StrawlessOcean a reality.” 

FREEHOLD is a coffee shop, bar, restaurant and courtyard that operates as a boutique hotel 
without the rooms.  

The Lonely Whale Foundation is dedicated to bringing people closer to the world’s oceans 
through education and awareness, inspiring empathy and action for ocean health and the 
wellbeing of marine wildlife. 

###

SAMPLE STEP 4: COMMUNICATE 
Sample Press Release for  Restaurants

BUILT IN PARTNERSHIP WITH09



We know customer and staff communication is an important part of 
your business. Below is a sample letter for your audience and 
customers, explaining your decis ion to part ic ipate in 
#StrawlessOcean. This letter is modeled after the communication 
approach of FREEHOLD, a popular Brooklyn restaurant, who has 
already joined onto and successfully implemented the 
#StrawlessOcean program. 

This letter can be used for staff, for customers and consumer, and for 
your audience online: through your website, or social media. 

SAMPLE 

To our valued customers, 

In the United States alone we use 500 million plastic straws everyday.  

Our single use plastics — which are built to last, some for thousands of years — 
contribute to the approximately 8 million tons of ocean bound plastic pollution 
that reach our ocean annually. By switching our straw product, we are on our way 
to  being free from plastic in our restaurant and helping keep our oceans plastic-
free, too.  

Last year, we at Freehold contributed to this statistic by using more than 1.5 million 
plastic straws. This year, we are no longer part of that statistic!  

Instead we are contributing to a #StrawlessOcean by switching from plastic straws 
to recycled, FDA approved, GMO and BPA free paper straws. 

We realize that this is a change, that you’re used to plastic straws and their ease.  

We appreciate you standing with us to stand up to plastics. 

We appreciate your attention to ocean bound plastic pollution.  

We firmly believe that together we can change the course of our future and ensure 
a healthy ocean for future generations, simply by starting with the plastic straw. 

Thank you for helping us create and protect a healthy marine environment for 
many generations to come.  

Sincerely,  

Management

STEP 4: COMMUNICATE  
Sample Customer Letter  for  Restaurants

BUILT IN PARTNERSHIP WITH10



GET IN TOUCH
Dune Ives, Executive Director 
dune@lonelywhale.org 

Contact Dune to learn more about 2017 funding opportunities and to learn 
more about #StrawlessOcean campaign progress. 

Emma Riley, Director of Strategic Partnerships 
emma@lonelywhale.org 

Contact Emma for more information on our product partnerships or learn 
how to align your brand with the #StrawlessOcean campaign.

CAMPAIGN COLLABORATORS
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www.strawlessocean.org

h av e  q u e s t i o n s ?  

g e t  i n  t o u c h  
e m m a @ L o n e ly w h a l e . o r g


